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Dr. Salah S. Hassan is Chairman & Professor of Marketing at the School of Business, The George Washington University.  He received his Ph.D. in 1984 from The Ohio State University. Dr. Hassan was recognized in 2005 as an “Outstanding Marketing Teacher” by the Academy of Marketing Science (AMS), one of the World’s largest associations of marketing professionals and academics. 

As a consultant, Dr. Hassan completed over fifty national and international consulting assignments and executive development programs for organizations such as: The World Bank, The Smithsonian Institute, Winrock International, GW Solutions, Porter/Novelli, USAID, the Fulbright Commission, Mobinil, International Food Institute in Australia, Saudi Arabian Airlines, the American University in Cairo, the Dubai School of Government, the American Chamber of Commerce in Egypt, the German-Arab Chamber of Commerce in Egypt, and the Chamber of Commerce and Industry in Bahrain. Also, he served as chairman of the board for several international conferences and distinguished visiting professor and guest speaker for leading international universities such as the American University in Cairo, Oxford University, UK (in conjunction with the GW Study Abroad Program); Bahrain University, Bahrain; University of Puerto Rico; LA-Universidad de Los Andes, Columbia; LA-Universidad San Ignacio De Loyola, Peru; Georgia State University, USA; Griffith University, Australia; Victoria University, Australia; University of Nevada-Las Vegas, and William F. Harrah College of Hotel Administration, USA. 

Recently, Dr. Hassan led a Global MBA delegation to the UAE that included executive briefings and site visits on international business operations in Dubai & the UAE in general (e.g. Marriott, Booz/Allen/Hamilton, Schnieder Electric, Dubai Chamber of Commerce, Emirates Airlines, Dubai Holding, Dubai Internet City, Dubai Port Authority, DubaiLand, and Nakheel). 

Dr. Hassan served on the consulting teams of several major international assignments that focused on such projects as strategic brand management, telecommunications segmentation, media segmentation, environmental tourism segmentation, and healthcare communications. He served on the speaker program of USIA as an expert on the effects of globalization and The World Trade Organization on Bahrain and other Gulf States.  Having lectured, consulted, and conducted research around the world, Dr, Hassan achieved the status of an “International Professor”.

Also, Dr. Hassan secured a “University Partnership Program” grant from the Fulbright Commission to lead a faculty team from the GW School of Business to mentor Alexandria University in designing and launching the first Executive MBA program of its kind in Egypt.     

Dr. Hassan is recognized internationally for his research on globalization of consumer markets, strategic brand positioning, and international market segmentation.   Dr. Hassan has published well over 40 articles and papers in academic and trade journals. He was granted the “Highly Commended” best paper award by the Journal of Consumer Marketing in 2004 for an article entitled “Understanding the New Bases for Global Market Segmentation”. Dr. Hassan’s research and writings appeared in leading refereed journals, including the Journal of Macromarketing, Journal of Consumer Marketing, Journal of International Consumer Marketing, Journal of International Business and Economic Research, Journal of Travel Research, Journal of Database Marketing, Journal of Global Competitiveness, Journal of Euromarketing, and International Journal of Bank Marketing.  Also, Dr. Hassan served as a reviewer and an editorial board member of the Journal of Global Marketing, and Journal of International Marketing.  Dr. Hassan’s publications have been cited in leading trade publications, such as Advertising Age, AdWEEK, Campaign, and Marketing News.  He published two books; Globalization of Consumer Markets and Global Marketing Perspectives and Cases.   

In recognition of his achievements, Dr. Salah Hassan received several awards from the Academy of Marketing Science, The American Marketing Association, Beta Gamma Sigma, and Ohio State University. Previously, Dr. Hassan served as President of the “International Student Association”, an umbrella organization for 35 national groups that represent 2,500 students from 100 nationalities at the Ohio State University. 

At present, Dr. Salah Hassan is an active member of the American Marketing Association, The Academy of Marketing Science, the Academy of International Business, Beta Gamma Sigma (The National Honor Society in Business and Management), and Phi Beta Delta Honors Society for International Scholars.

As Chairman of the Marketing Department at the GW School of Business, Dr. Hassan provides visionary leadership to encourage excellence in innovative research, teaching and services; to design, implement and review programs; to advance professional development of faculty, staff and students; to promote productive relationships with all constituencies including students, alumni, business and government organizations; and to foster productive interdisciplinary relationships with a variety of entities across the University community and throughout the world. 

E-mail address: hassan@gwu.edu   
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